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Welcome to the GDS-Movement

Our Purpose is to unite and enable destination 
management professionals to create flourishing and 
resilient places to visit, meet and live in.

Our Purpose



What do we stand for?

Founding Members and Industry Partners

Our Mission
is to co-create sustainable and circular strategies, mindsets and

skillsets that will enable destinations of the future to thrive, and society

and nature to regenerate.



Network of global destinations committed to benchmarking, improving 
sustainability performance and catalysing regeneration

62 global 

destinations.

73.5 million 

people. 



Our world has changed



Society is already reacting and transforming

1. Remote-working
2. Reduced travel
3. Relocalisation
4. Refocusing
5. Reimagining
6. Revisiting
7. Reframing
8. Reconnecting
9. Reciprocity
10. Regenerating



Public Perception is changing

Globally 71% of people believe that 
in the long-term Climate Change is 
as serious as COVID-19

Source: Ipsos MORI Research April 
2020

https://www.ipsos.com/ipsos-mori/en-uk/two-thirds-britons-believe-climate-change-serious-coronavirus-and-majority-want-climate-prioritised


Our sector has changed

97% of Event Organizers were implementing 

sustainability practices 

IMEX – Marriott #Natureworks Research January 2020



Good news: COVID is increasing focus

95% of event professionals 

considered sustainability 

important or extremely 

important
Up 5% after COVID

IMEX – Marriott #Natureworks Research May 2020



But is that enough?



As well as rebuilding, we need to increase our 
resilience and preparedness for the next wave



We need to rethink and reimagine

Sustaining the old paradigm and doing less bad
Is no longer good enough

IMEX – Marriott #Natureworks Research January 2020



Degenerative RegenerativeSustainable

We have to heal and regenerate

Doing less bad Recover and Rejuvinate



What is Regenerative Development?



Beyond sustainability



Beyond Sustainability

Wallmart sets goal to be a regenerative company

Zero emissions 
by 2040

Protect, manage 
and restore 50 
million acres of 

land, & 1 million 
miles2 of ocean

Transform food 
and supply 

chains



Introducing the research



From Sustainability to Regeneration

HOW DO WE USE EVENTS

TO REGENERATES LIVES, COMMUNITIES AND NATURE?

A zero carbon, circular and inclusive industry where everyone benefits from 
success



The situation today



Its time for a revolution



A revolution in how we make, use and 
reuse stuff



We need to rethink our relationship with nature

To move to a circular economy



She has spent 3.6 billion years on 
research and development

Nature is our teacher



She is a living, learning, evolving and innovating 
library of knowledge and solutions

Nature is our teacher



Nature adapts and evolves

She reacts to change 
by adapting and not 

resisting



Nature thrives on balance & reciprocity 

“Nature is not to be conquered or opposed..
We need to learn how nature makes design decisions”

R. Buckminster Fuller



She is resilient and generates abundance



A Systems Revolution

https://www.alexandrelemille.com/
https://www.alexandrelemille.com/


Innovation inspired by nature



Biomimicry



Hannuwa - Key Principles

A REGENERATIVE EVENT 
is based on the principles of designing 
out waste and pollution, keeping 
products and materials in use, 
designing in inclusiveness and 
diversity, and regenerating natural 
systems. 

IT IS INSPIRED BY NATURE, 
RESTORATIVE AND REGENERATIVE BY 
DESIGN 



Hannuwa



1. Redefine your strategy

“ARE YOU A TRAVEL AGENT 
or a CHANGE AGENT”

Switch from linear to living systems thinking
Harmony, inclusiveness, reciprocity, diversity, circularity, resilience



2. Review your resource flow

https://dgtl.nl/sustainability

https://dgtl.nl/sustainability


3. Rethink your value chain

Through teamwork, the magic mix of organisers, 
suppliers and clients has achieved 80% waste 
diversion in Frankfurt and 94% in Las Vegas. 



4. Redesign your brand experience

https://www.ecobooth.co.uk/



5. Regenerate people and nature through 
food



5. Regenerate people and nature through 
food

FLOSS
FAIR
LOCAL
ORGANIC
SUSTAINABLE
SOCIAL



6. Rethink Mobility

BEYOND ZERO

Focus on getting people walking, 
biking, train-ing

Make offsetting travel non-negociable. 
Offset more than you emit



7. Re-energize and empower people

REGENERATION REQUIRES 
ENGAGEMENT 

https://crokepark.ie/stadium/sustainability

https://crokepark.ie/stadium/sustainability


8. Report your impact

2019 Report
2017 Report

https://www.oracle.com/a/ocom/docs/2019-oracle-event-sustainability-report.pdf
https://meetgreen.com/wordpress/wp-content/uploads/2018/06/17_Oracle_OpenWorld_Sustainability_Report_MeetGreen.pdf


Conclusions

Almost



After the fire, the forest regenerates

Whats your role in building back better?



COVID gives us a once in a lifetime
opportunity

TRANSFORM
REGENERATE



A glorious possibility

Regenerative development asks us to imagine events, destinations and 

communities that possess greater natural beauty, ecological health, social 

harmony and productive capacity than even the world’s most pristine 

forests.



Let’s not forget. We are nature!



For more info:

GUY@GDS.EARTH
www.gds.earth

www.imexexhibitions.com/the-regenerative-revolution 

mailto:guy@gds.earth
http://www.gds.earth/

